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 1,500 Rounds Per Year 



 



Zoysiagrass Selection 

Zoysiagrass 

Bermudagrass 





Meyer Zoysia  

 

Meyer zoysia is an improved strain of  zoysia 

japonica, grown from seed by the United States 

Department of  Agriculture in 1940. 

 

Meyer zoysia was developed and released 

cooperatively by the Crops Research Division, 

Agriculture Research Service, and the U.S. Golf  

Association Green Section in 1951.  



 





 East Lake / Tour Championship 



 



 















Spring 2012 







Divots 





 





2013 Synergies 



 2013 US Open 



 Original US Open Course 



 Creative Bidding 



August 2012 



 Must be established from sod 

 Sod Quality & Availability 

 Summer Establishment Period 

 Slow Establishment Period 

 Susceptible to Winter Damage  

 Lower Roll 

Challenges 









 



 



Zoysia Benefits 



 

 Superior Ball Lie 

 Attractive Aesthetics 

 Significantly Lower Operating Costs 

 Better Wear Tolerance 

 Slow Growth Means Less Mowing 

 Less Susceptible to Winter Kill 

Zoysia Benefits 



 

 Less Water 



 Less Mowing 



 



 





 

 Members Enjoy Dormant Lie 



 

 Weed Control 



 



 



 



 



Zoysia’s Impact on Sustainability? 







The Practice of  Management, 

Peter Drucker “There is 

only one purpose of  a 

business; to create a 

customer” 

http://www.amazon.com/gp/product/0060878975/ref=as_li_ss_tl?ie=UTF8&camp=1789&creative=390957&creativeASIN=0060878975&linkCode=as2&tag=whitneyhess-20


Factor   

Overall Course Conditions   

Condition of Greens  

Affordability  

Pace of Play  

Overall Value of Course  

Tee Time Availability  

Friendliness / Service of Staff  

Scenery and Aesthetics of Course  

Condition of Fairways  

Golf Course Design  

Food & Beverage Service  

Condition of Tees  

Overall Quality of Practice Facility  

On-course Services (restrooms, drinking water)  

Amenities (clubhouse, pro shop, locker room)  

Condition of Bunkers  

Condition of Golf Cars  

Overall Quality of Golf Shop  

  

 

Importance Ranking 

1st 

2nd  

3rd  

4th  

5th   

6th 

7th  

8th 

9th  

10th  

11th  

12th  

13th 

14th  

15th 

16th  

17th 

18th  

Loyalty Driver Ranking  

1st 

5th 

20th  

13th  

2nd 

19th 

8th  

6th  

3rd  

4th  

18th  

7th  

11th  

17th  

15th  

9th 

14th 

10th  

-Courtesy Greg Nathan, National Golf  Foundation. 



Overall Course Conditions & Customer Loyalty 

-Courtesy Greg Nathan, National Golf  Foundation. 



Overall Course Conditions & Customer Loyalty 

-Courtesy Greg Nathan, National Golf  Foundation. 



Member Surveys 







St. Martins Zoysia? 



Winter 2015 



 May 12, 2015 



 June 2015  May 26, 2015 



 July 2015 





“I do not feel this is due to any significant 

dissatisfaction with the St. Martins course (only 2% are 

dissatisfied).  Rather, the lower rating of  4.3 is more a 

factor of  the St. Martins course being less important to 

members than the other two courses.  The somewhat 

lower rating of  4.3 was due primarily to the 11% of  

respondents who provided neutral ratings.  These are 

people who most likely rarely or even never play the St. 

Martins course, and rather than either skipping the 

question or marking “No Opinion” (as they should 

have), they marked “Neutral”, which had the impact of  

lowering the overall rating.” 

-Tom Strutz, Senior VP, McMahon Group 





The Practice of  Management, 

Peter Drucker “There is 

only one purpose of  a 

business; to create a 

customer” 

http://www.amazon.com/gp/product/0060878975/ref=as_li_ss_tl?ie=UTF8&camp=1789&creative=390957&creativeASIN=0060878975&linkCode=as2&tag=whitneyhess-20


 

 1,500 Rounds in 2012 



 

 7,500 Rounds in 2015 



 

 7,500 Rounds in 2015 



Sustainability? 

40% Inputs 40% Costs 

87% Satisfaction 

Since 1950’s 

2%  

Dissatisfied $ 



 

 Up Front Cost 

 Sod Quality 

 Summer Timing Inconvenient 

 Poor Growing Environments 

 Lack of  Familiarity 

 Industry Influences 

 Fear 

Why Don’t We See More Zoysia? 



 

Other Uses 



 



 



 



 



 



 





Thanks 



Dan Meersman 

Director of  Grounds 

Philadelphia Cricket Club 

dmeersman@philacricket.com 

215-290-0268 cell 

Thanks 

mailto:dmeersman@philacricket.com

